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Sizes and Shapes

(non-bleed)
Full page 7" widex 10" deep
%  page 4%" widex 10" deep
Y5 page horizontal 7" widex 47" deep
V5 page vertical 4%" wide x 734" deep
5 page vertical 2%" wide x 10" deep
15 page square 4%" wide x 474" deep

only
Sizes and Shapes
(non-bleed)
Y% page horizontal 438" wide x 23" deep
Y6 page vertical 2Y4" wide x 478" deep
112 page 2v4" wide x 234" deep
1-unit GLO, S&T 2%4" wide x 11%6" deep
2-unit GLO, S&T 2Y4" wide x 3%2" deep
Vi page vertical* 3%" wide x 478" deep

Full page bleed = 8%" x 11%" * Half page bleed = 834" x 5%" * Trim = 8" x 1074" * “Live Area” = 7%" x 103"
Media Requirements

% Preferred file format:
e Adobe Acrobat PDF/X-1a

% Supported software: (Mac)
* QuarkXPress
e Adobe Photoshop e Adobe lllustrator
e Adobe Acrobat (PDF)

¢ Support files/supplied materials:

* |f sending material for an ad to be created by Shooting Sportsman,
the customer must provide all text, photos, and other graphics neces-

¢ Adobe InDesign

sary for the construction of the ad.

* All grayscale and color scans must be scanned at 300 dpi and sized

to within 10% of the final size to be used in layout.

¢ All color scans and graphics must be converted to CMYK color.

* RGB color and spot inks (Pantone) are unacceptable.

* Do not embed ICC profiles in any image.

¢ Line-art scans should be supplied at 1200 dpi and sized to within
10% of the final size to be used in layout.

* Please supply all the font files (Postscript and screen for Macs) used
within layout and graphics files. Adobe Type 1fonts are preferred.

* Ads must be built to the correct size specifications. Time permitting,
we will request the ad to be resupplied to our specs, otherwise over-

sized or undersized ads will be adjusted to fit the ad space purchased.

4 Commercial-quality color proof:
Please supply a proof (for color ads only) representing the exact color
expected on final printed job. Proof should conform to SWOP stan-
dards for coated stock and paper white for publication base. Color
laser and inkjet printers do not produce SWOP standard proofs unless
specifically calibrated to do so.

Publisher does not accept responsibility for color ads
unaccompanied by an acceptable commercial-quality
color proof.

Sending Files

_For those advertisers submitting digital ad files we offer a direct
upload connection to our server via your Internet browser or an email option:

1) Go to: www.shootingsportsman.com/pub/
2) Fill out and submit advertiser information form.

3) Use the on-screen utility to select the ad file/s on your drive.

Send ads that are 3MB or smaller to adstuff@shootingsportsman.com.
To ensure accurate reproduction of your files, please mail or fax laser
printouts or commercial-quality color proofs of the uploaded files.

Mailing: Shooting Sportsman, Attn: Production Department,

PO Box 1357, Camden, ME 04843

Shipping: Shooting Sportsman, Attn: Production Department,

680 Commercial Street, Rockport, ME 04856
Fax: 207-594-7215, Attn: Production Department

The technical stuff:

To send a folder containing multiple files, the folder will have to be
compressed in some way (“stuffed” or “zipped") prior to upload.
The naming of files and folders is very important!

In order for the file to transfer, the file name cannot contain any of
these characters: &>~0{[1/\'"*$ @ &! or spaces.

The names should be clear as to the advertiser, publication title,
and publication issue. For example, the folder naming for a Compa-
nyX ad, Shooting Sportsman Magazine, Nov/Dec 2008 issue should
be expressed as: CompanyX_ssm1108

If you are having trouble with this procedure, please don't hesitate
to contact:

Brian Johnson - Production Operations Manager

800-766-1670, ext. 476 - bjohnson@downeast.com
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